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Abstract 

The Halal industry has evolved into a globally significant ecosystem, especially in countries with large 
Muslim populations, such as Indonesia, where it spans sectors like food, finance, pharmaceuticals, 
cosmetics, and tourism. However, the industry's rapid growth in Indonesia introduces a unique set of 
challenges, including regulatoryS inconsistencies, fragmented standards, and issues in consumer trust, all 
of which affect its sustainability and global competitiveness. This study presents a systematic literature 
review of recent research on the Halal industry ecosystem in Indonesia, identifying current challenges and 
potential opportunities. This study adopt  PRISMA methodology. In the initial step, a total of 410 research 
publications indexed by Scopus were collected,  and 39 were analyzed.  The analysis highlights the urgent 
need for standardized certification and effective regulatory frameworks, which are crucial for fostering  
consumer trust and supporting industry growth. Key driver of Halal Industry ecosystem are identified, 
addressing these challenges and capitalizing on emerging opportunities could significantly enhance 
Indonesia's role in the global Halal industry, providing a foundation for future research and a roadmap for 

policymakers, industry leaders, and investors in navigating this complex ecosystem. 
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A. INTRODUCTION 
 

 According to the state of global Islamic Economy (SGIE) published by dinarstandard.com, There is an 
increased in consumer spending about 9.5% year on year, the value reach US$ 2. 29 Trillion in 2022. The 
investment also experienced raising up to 128%. The report’s national benchmarking Global Islamic 
Economy Indicator set Indonesia in the third rank together with UAE.  

The halal industry now encompasses a wide range of industries, including   pharmaceuticals, 
cosmetics, tourism, and banking, in addition to the food sector. The sector has both potential and 
challenges as the demand for Halal-certified goods and services grows globally, particularly in areas with 
sizable Muslim populations. Indonesia, which has the world's largest Muslim population, has emerged as 
a significant player in this field. Global demand for goods and services that comply with Islamic dietary 
and ethical standards is reflected in the halal industry's explosive growth.  

  Research on halal started to change throughout time and include topics like economics. For example,  
some researchers enhanced the  study on the economics of the halal business,    study on encouraging 
export-oriented behavior in halal marketing, and keep expanded to  conduct research on halal tourism as 
a new opportunity  for travel industry entrepreneur (Firmansyah et al., 2024).   As a component of the 
Islamic economy, the halal sector has also attracted particular interest from bibliometric analysis experts. 
The rise of several bibliometric research on halal is indicative of this. For instance, the bibliometric study 
on halal food by (Mostafa, 2022), the bibliometric analysis on halal cosmetics by  (Azmi et al., 2021)  

Recognizing the potential for economic growth, Indonesia has made substantial efforts to establish 
itself as a leader in the global Halal industry by implementing policies and certifications to ensure 
compliance with Halal standards. (Shahdan et al., 2016)  However, Indonesia’s Halal industry ecosystem 
is not without its challenges; regulatory issues, certification inconsistencies, and varying levels of 
consumer awareness can create barriers to growth. Addressing these issues is crucial for Indonesia to 
secure its position in the international Halal market and support sustainable economic growth. 

This systematic literature review aims to examine the current landscape of the Halal industry in 
Indonesia, identifying both the key challenges that need to be addressed and the opportunities that could 
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help strengthen Indonesia's role in the global Halal economy.  The systematic literature review will focus 
on these three research questions below: 

RQ1 : What are the key drivers of growth in the Halal Industry ecosystem ? 
RQ1 : What are the major challenges hindering the expansion of the Halal   Industry ecosystem ? 
RQ3 : How can the halal industry ecosystem be optimized to address the needs of diverse global 

market ? 
By providing an in-depth analysis, this review seeks to offer insights for policymakers, industry 

stakeholders, and researchers interested in advancing the Halal industry in Indonesia.  
 
B. METHODOLOGY 

This study adopted PRISMA as the methodology. PRISMA, stand for  Preferred Reporting Items for 
Systematic Reviews and Meta-Analyses is one of the publication standards used to conduct a systematic 
literature review. (Bidin et al., 2021)  According to Moher et al. (Moher et al., 2009), PRISMA stresses the 
use of reviewed reports that assess random trials as the basis for providing systematic reviews for other 
kinds of research. The flow of information through the stages of  Systematic Literature Review is 
displayed in Figure 1.  

 
C. RESULT AND DISCUSSION 

A final selection of 52 papers was selected for further synthesis after 410 published publications 
were located during the rigorous initial rounds. The following Table 1 lists the primary drivers of the 
halal industry. Also, this narrative summary helps readers explore the selected major driving findings.  
 A primary driver for the Halal industry is the increasing global Muslim population, which is projected to 
reach 2.2 billion by 2030. With a growing demand for products and services that meet Islamic principles, 
the Halal industry has significant opportunities to expand across various sectors, such as food, finance, 
cosmetics, and tourism. Indonesia, as the largest Muslim-majority country, plays a central role in both 
demand and production, influencing the Halal market’s global trajectory. 

The growing demand for halal products and services globally is driven by several interrelated factors, 
including demographic shifts, health consciousness, and technological advancements. As the halal market 
expands beyond traditional Muslim consumers, it increasingly attracts non-Muslim customers who value 
the perceived quality and ethical sourcing of halal products. The global Muslim population is projected to 
reach 2.8 billion by mid-century, constituting 30% of the global population, which significantly boosts 
demand for halal products(Attwood et al., 2023). The halal market is expanding in non-Muslim countries, 
with increasing interest from diverse consumer bases, including those in the U.S., U.K., and 
Europe(Rahman & Ali, 2024). 

Industry standardization is a critical driver in achieving effective Halal standardization, especially as 
the global Halal industry expands across various sectors like food, cosmetics, finance, and 
pharmaceuticals. By implementing clear and universally recognized standards, the Halal industry can 
overcome fragmentation, build confidence, and ultimately drive the global reach and impact of Halal 
products and services. 
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Figure 1. information flow across the various stages of SLR protocol used in this study (adapted from 

(Moher et al., 2009)  2009) 
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Table 1.  Key driver Identification 
Objectives Key drivers Authors 
Leading in global halal 

market 
Growing demand of 

halal product and services 
(Lubis et 

al., 2016) 
Strengthening Food 

Security  
Food Industry value 

chain  
(Idris et al., 

2022)6/1/2025 
3:15:00 pm 

Standardization and 
regulatory fragmentation  

Standardize industry 
practices, enhance product 
credibility 

(Wilkins et 
al., 2019) 

Indonesia Halal Legal 
Compliance 

UU No 33 Tahun 2014  (Ahyar, 
2020) 

Islamic capital market Halal industry 
integration 

 
(Sulistiawati et 
al., 2024a) 

Sustainable 
employment 

The role of halal 
entrepreneur 

(Salaheldee
n & Battour, 
2024)  

Social stability and 
resilience 

Halal risk 
management 

(Utomo et 
al., 2021) 

Strengthening Halal 
Industry stakeholders 

Governments, 
customer,  Industry,  
Business owner, Investor 

[8] 

Indonesia's strong 
Islamic economic 
ecosystem 

UMKM as halal 
product producers, Islamic 
finance development, 
technology innovations, 
and regulatory 
enhancements. 

(Sulistiawa
ti et al., 2024b) 

 
Standardization promotes transparency and reliability, essential for building consumer trust in Halal 

products. When consumers recognize a universally accepted Halal certification symbol or understand 
that products meet stringent, standardized requirements, they are more likely to trust the authenticity of 
the product. This trust drives consumer preference for certified products, strengthens brand loyalty, and 
increases demand, further encouraging companies to adopt and maintain Halal standards. 

        The integration of the halal industry encompasses various dimensions, including supply chain 
management, sustainability, and compliance with Islamic principles. This integration is crucial for 
enhancing competitiveness and ensuring that halal products meet both consumer expectations and 
regulatory standards. Effective integration of halal logistics and manufacturing practices is essential for 
maintaining compliance with halal standards while enhancing organizational competitiveness  often face 
challenges in resource allocation for optimizing these practices, which can hinder their performance in 

the global market (Karudin et al., 2024).  
The Islamic Capital Market (ICM) serves as a vital component of the Islamic financial system, 

facilitating transactions that comply with Shariah principles. It acts as a financial intermediary, 
channelling funds from surplus to deficit units, and operates parallel to conventional capital markets. The 
ICM has seen significant growth since its inception in the 1970s, driven by increased awareness of Islamic 
finance and the need for Shariah-compliant investment options. The ICM includes equity markets (stocks) 
and debt markets (sukuk), which are Shariah-compliant alternatives to conventional bonds . 

The role of halal entrepreneurs is pivotal in fostering sustainable economic growth and innovation 
within the halal industry. Halal entrepreneurship, or "Halalpreneurship," integrates Islamic principles 
into business practices, distinguishing it from conventional entrepreneurship. This unique approach not 
only enhances market performance but also aligns with broader Sustainable Development Goals (SDGs) 
by promoting ethical practices and social welfare.(Salaheldeen et al., 2021) 

 
 
 



     
      Proceedings of  
  The Iqtishaduna International Conference 2024 

 

77 
https://iqtishaduna.com/proceedings/index.php/iicp 

 
 
 
 
Fig. 1. Word cloud from Biblioshiny (Aria & 

Cuccurullo, 2017) shows Food Industry is the most 
frequent word as  

 
The expansion of the Halal Industry ecosystem faces several major challenges. Low halal awareness 

among producers and consumers is a significant obstacle.  The growth of the sector is impeded by 
inadequate infrastructure and a restricted supply of raw materials certified as halal.  There are challenges 
in putting halal product guarantee laws into practice. Challenges arise from the absence of internationally 
accepted halal certification standards and disparities in halal product requirements among Muslim 
nations  (Samsul et al., 2022)According to Yuli and Wojtyla (Yuli & Wojtyla, 2020)  human resource 
development is essential and calls for transformation and digitization methods. Another obstacle is the 
unbalanced distribution of halal products in the supply chain (Siswoyo, 2021). Challenges also include the 
surge of imported goods and the low competitiveness of local products (Fathoni, 2020). Improving the 
halal industry's competitiveness in the global market and fortifying its ecosystem require addressing 
these problems. 

 
D. CONCLUSION  

This study has successfully identified key driver of Halal Industry ecosystem through a systematic 
literature review. The result shows that food industry appears as the major challenges  of the Halal 
Industry ecosystem in the Scopus published articles.  The halal industry ecosystem can be optimized by 
focusing on key driver and choosing the best course of action. 
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